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Abstract

From the perspective of IBC theory, the essence of brand communication is a social movement
based on the core value of the brand and aiming at the realization of consumer value identification.
This paper first sorted out Hina brand communication strategy and shortcomings, and then based
on IBC integrated brand communication theory as the analysis framework, from the three aspects
of brand value core, mobile cross-media integration, and strategic organizational communication,
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combined with the actual situation to give corresponding suggestions on the shortcomings of Hina
brand communication strategy.
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