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Abstract

In the context of rural revitalization, the construction and development of rural culture in China is
advancing rapidly. Taking advantage of the development of the new media era and cultural globa-
lization, rural culture has begun to enter thousands of people’s homes. The rural cultural tourism
scenic spots represented by Yunnan Ethnic Village are gradually transforming to the pattern of
“new media plus rural culture”. The local ancient village culture remains intact, the cultural re-
sources are rich, and the development foundation of tourism and other industries have a sound
foundation for development. It also makes use of the holiday to launch “virtual tourism” activities
to show the unique flavor of folk culture. However, there are still some problems in the process of
communication, including the single form of promotion and spread, the effect of overseas publicity
is not significant, and the content lacks humanistic value. This paper takes Yunnan Ethnic Village
as an example to analyze the shortcomings and development potential of Chinese rural culture
publicity through a case study and works out the strategies for overseas publicity of rural culture
in the new era on this basis.
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