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Abstract

As the sharing economy is formally included in the strategic planning of the party and the country,
the combination of tourism and the sharing economy is increasingly close. This paper analyzes the
development of Shanghai tourism industry under the sharing economic model from the perspec-
tive of industrial integration and value chain reconstruction by combining the opportunities and
challenges currently faced by Shanghai tourism. Finally, it proposes policy recommendations for
the development and improvement of the tourism sharing economy system and security system.
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DL b it R s o, 3 LSRRI IR TR L D8Ik B 95% A b, 1T HIL PRHFIZ A 1 3G 1
#, XRYMERFER MR OB H R LA K H 28 88w, A& S BRI G IR
W77 O AW RA T FH M FR R, TR R 22 o4k LR ANV RV 9 38 75 SRt s b 3 T i viie ™~

DOI: 10.12677/mm.2019.91003 25 AR B


https://doi.org/10.12677/mm.2019.91003
http://creativecommons.org/licenses/by/4.0/

KRS, RS

VAR T R
2.2. RFERIFREARLEEXRNENL
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B 2016 5 11 A Airbnb #EH 74287 “Trips” “F &, B & AK(Experiences). Xl (Places) 75 I
(Homes) = K EZIRE, HIEWKATE AR TR A SR = F @l —1 . Airbnb 1)ZH & K5 IH
WEMEGR BN, WS AR IRIEE 2RSS, ATEMEFEENE IR, SRR A A TEE RS .
AR Airbnb (R S5 RIGM 101, ToBEZ XS LA Expedia. 15 NARE LS OTA BEUm i — R .
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Figure 1. The first stage of the tourism industry value chain
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Figure 2. The second phase of the tourism industry value chain
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Figure 3. The traditional tourism industry value chain constitutes a schematic
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Figure 4. Reconstruction of tourism industry value chain under the mode of sharing economy
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Table 1. Types and examples of sharing economy in tourism

= 1. MRl R o> F R KB EE )

Bt R
FEAE o S (W25 J AR WK, Airbnb, &5, AMEREM, EHH
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