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Abstract
With the rapid development of science and socio-economy, the living standards and quality of life
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of Chinese people have been further improved and enhanced. Tourism has also been rapidly de-
veloped. Under the internet era, the emergence and use of tourism apps have become important
tools for local tourism and cultural promotion and promotion, greatly promoting the economic
development of related cities and places, and providing more employment opportunities for the
local employment-seeking people. However, many villages that have not been fully developed,
such as Bell Tower Ten Villages in Changzhou, are actively participating in the tourism market.
The tourism chain of these villages is not yet perfect, and many environmental and cultural re-
sources have not yet been developed. In order to truly understand the needs of users and provide
them with the most comfortable service experience, this article will explore the importance of
emotional design in rural tourism apps. By introducing emotional design methods, rural tourism
apps can better serve tourists, and improve user satisfaction with rural tourism. This article will
explore how to apply emotional design to the design strategy of Bell Tower Ten Villages’ rural
tourism app to achieve the purpose of rural revitalization. Through the rural tourism app de-
signed based on emotional design methods for Bell Tower Ten Villages, we can better meet the
needs of tourists, enhance user experience, and achieve the goal of rural revitalization.
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Figure 4. Information architecture during the mid-term design phase
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